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This brand guide provides  

visual identity guidelines  

for the HeartSine logo and  

the corporate brand.  

Protecting the integrity of  

the brand is important to  

ensure customer recognition.

 

Introduction
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The HeartSine logo includes three visual elements: the symbol, the  
logotype and the company tag line (Inventor, Innovator, Lifesaver). 

The standard and preferred use of the logo is with the tag line (A);  
however, using the logo without the tag line (B) is acceptable.

The size and proportions of the elements have been carefully considered, 
so it is important to follow these guidelines to maintain the integrity of 
our identity. The registered trademark symbol ®, which indicates a U.S. 
registered trademark, should always appear next to HeartSine in the 
logo. 

Logo Options
Three versions of the logo are available for use (with and without the  
tag line): 

•	Original two-color version (A and B)

•	Black and white version for use in black and white print ads or  
marketing material only (C and D)

•	Reverse (white) version for use on dark backgrounds (E and F)

When using the logo against a background other than white, the 
two-color logo should be used wherever possible. In the cases of very 
dark backgrounds, the reverse white logo should be used. 

Only original logo files provided by HeartSine should be used.

Logo
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2 color logo with tag line

2 color logo without tag line

Black and white logo with tag line  

Black and white logo without tag line 

Reverse (white) logo with tag line

Reverse (white) logo without tag line

 (A)

 (B)

 (C)

 (D)

 (E)

 (F)
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Logo Placement
To ensure prominence of the logo, a minimum clear space must surround 
each side of the logo (G). This space should be clear of any words or  
material. The minimum clear space around the logo is X on all sides,  
where X is equal to one-third the height of the logo. Do not place graphics, 
type, photographs, or illustrations inside the clear space.

In addition, to ensure legibility, the logo should be a minimum height  
of 10 mm for print communication materials and (30) pixels for onscreen  
use (H). 

Using the Symbol 
It is acceptable to use the HeartSine symbol as a design element.  
However, a minimum clear space of X around all sides (I), where X is equal  
to one-third the height of the logo must surround the diameter of the 
symbol (as shown).

10 mm 
30 px

x
xx

x
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 (I)

 (G)

 (H)

= Clear space

xx

xx
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The HeartSine logo includes two colors: Pantone 272 and Pantone 527.  
The entire color palette used for printed and digital materials comprises 
four colors as shown.

Please note that actual Pantone colors may appear differently than those 
shown here.

 C 60
 M 50  
 Y 0
 K 0

 R 117
 G 119
 B 192

 C 75
 M 100  
 Y 0
 K 0

 R 114 
 G 46  
 B 165

Pantone 272 Pantone 527

Logo Colors

 C 60
 M 40  
 Y 100
 K 0

 R 126
 G 136
 B 63

 C 0
 M 30  
 Y 100
 K 5

 R 240
 G 175
 B 19

Additional Branding Colors

Color Palette
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The Profile font family (Open Type is preferred for cross platform use) has 
been used in all printed and digital material to maintain our visual identity. 
These fonts must be used in all company and product printed material, as 
well as on HeartSine promotional and advertising materials.

In the event Profile is not availabe for digital use please substitute with the 
Arial family. 

Typeface

PROFILE FAMILY

Profile Light
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ( ! @ # $ % ^ & * _ + )

Profile Regular
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ( ! @ # $ % ^ & * _ + )

Profile Regular Italic
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ( ! @ # $ % ^ & * _ + )

Profile Medium
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ( ! @ # $ % ^ & * _ + )

Profile Bold
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ( ! @ # $ % ^ & * _ + )

Profile Bold Italic
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ( ! @ # $ % ^ & * _ + )
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HeartSine Technologies owns the following trademarks:

•	HeartSine® (Registered Trademark)

•	samaritan® (Registered Trademark)

•	CPR Advisor™ (Trademark)

•	Pad-Pak™ (Trademark)

•	Pediatric-Pak™ (Trademark)

•	Saver EVO® (Registered Trademark)

•	SCOPE™ (Trademark)

When appearing in text content, the applicable trademark symbol 
should be shown on the first appearance of the trademarked text in a 
document or on a web page. The trademark symbols can be left off the 
remaining appearances.

Trademark 
Symbols
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To ensure the integrity of the HeartSine brand, it is important that all the 
names are spelled properly and that the upper and lower case usage are 
strictly followed. 

The correct spelling and usage of company and product names, include:

•	HeartSine® Technologies or HeartSine

•	samaritan® PAD 300P (also can be called SAM 300P*)

•	samaritan® PAD 350P (also can be called SAM 350P*) 

•	samaritan® PAD 360P (also can be called SAM 360P*)

•	samaritan® PAD 500P (also can be called SAM 500P*)

•	samaritan® PAD Trainer

•	CPR Advisor™

•	Pad-Pak™

•	PDU 400

•	Pediatric-Pak™

•	Saver EVO®

* It is acceptable to use the abbreviated name when the name is repeated over and  
   over as on a web site or in a user guide.

Company 
& Product Names

CORRECT USAGE	 INCORRECT USAGE	

HeartSine® 	 Heartsine

samaritan® 	 Samaritan

CPR Advisor™	 CPR advisor		

Pad-Pak™ 	 Pad Pak, Pad Pack, Pad-Pack, PAD-PAK, PAD-Pak

Pediatric-Pak™ 	 Pedatric Pak, Pedatric Pack, Pediatric-Pack,  
	 Ped-Pak, PED-PAK, Pead-Pak, Pead-PAK

Saver EVO® 	 Saver evo, Saver Evo, SAVER EVO, saverEVO 

SCOPE™ 	 Scope, scope	

The following are common mistakes that must be avoided:
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 
‐‐ more ‐‐ 

Press Release 
For Immediate Release 

 

 

HeartSine Appoints Vice
 President of Quality an

d Regulatory Affairs 

 

Belfast, Northern Irelan
d & Newtown, PA – 3 M

ay 2014 – HeartSine Tec
hnologies, a world leade

r in 

personal and public acce
ss defibrillators, has app

ointed Paul Phillips as V
ice President of Quality 

and 

Regulatory Affairs.  Base
d in the company’s Northern Ireland

 manufacturing facility, Ph
illips will lead 

HeartSine’s global quali
ty, regulatory and compliance teams in Europe and the U.S.

  

Phillips is a seasoned medical technology indus
try executive with over 

35 years of experience i
n 

product design, project 
management, product support, qu

ality systems, and regulatory compliance 

in such diverse fields as 
medical devices, avionics 

system design and assessment, helicopter design 

and maintenance, and shipbui
lding.  

“This senior executive a
ppointment is a key aspect of He

artSine’s commitment to constant quality 

improvement, compliance and vigilance,” s
ays HeartSine CEO Decla

n O’Mahoney.  “As the rapid 

growth of our global bu
siness continues in both

 existing and new regula
tory environments, Paul will 

bring his depth of exper
ience to maintain a vigilant and co

mpliant culture throughou
t the 

organisation.”  

Prior to joining HeartSin
e, Phillips established an

d led a medical device design and
 regulatory 

consulting company and held executive
 management, engineering and qu

ality/regulatory position
s 

within the medical device industry.  H
e has led design teams in the development and launch of over 

a dozen medical products ensuring
 compliance for global markets.  Two of the prod

ucts received the 

Millennium Product award for inno
vation by the British Des

ign Council, and one of t
he businesses 

received The Queen’s Aw
ard for Enterprise Intern

ational Trade, the highe
st honour given to a 

business by the UK gove
rnment.  

A co‐author on a number of patents in the are
as of ECG, diagnostic so

ftware and sleep analys
is, 

Phillips has advanced en
gineering degrees from both Cambridge and Cranfield and

 is a chartered 

engineer.  He was award
ed the MBE in the 1995 honours 

list.  

 ‐‐ more ‐‐ 

Press Release 
For Immediate Release 

 

 

HeartSine Appoints Vice President of Quality and Regulatory Affairs 
 

Belfast, Northern Ireland & Newtown, PA – 3 May 2014 – HeartSine Technologies, a world leader in 

personal and public access defibrillators, has appointed Paul Phillips as Vice President of Quality and 

Regulatory Affairs.  Based in the company’s Northern Ireland manufacturing facility, Phillips will lead 

HeartSine’s global quality, regulatory and compliance teams in Europe and the U.S.  

Phillips is a seasoned medical technology industry executive with over 35 years of experience in 

product design, project management, product support, quality systems, and regulatory compliance 

in such diverse fields as medical devices, avionics system design and assessment, helicopter design 

and maintenance, and shipbuilding.  

“This senior executive appointment is a key aspect of HeartSine’s commitment to constant quality 

improvement, compliance and vigilance,” says HeartSine CEO Declan O’Mahoney.  “As the rapid 

growth of our global business continues in both existing and new regulatory environments, Paul will 

bring his depth of experience to maintain a vigilant and compliant culture throughout the 

organisation.”  

Prior to joining HeartSine, Phillips established and led a medical device design and regulatory 

consulting company and held executive management, engineering and quality/regulatory positions 

within the medical device industry.  He has led design teams in the development and launch of over 

a dozen medical products ensuring compliance for global markets.  Two of the products received the 

Millennium Product award for innovation by the British Design Council, and one of the businesses 

received The Queen’s Award for Enterprise International Trade, the highest honour given to a 

business by the UK government.  

A co‐author on a number of patents in the areas of ECG, diagnostic software and sleep analysis, 

Phillips has advanced engineering degrees from both Cambridge and Cranfield and is a chartered 

engineer.  He was awarded the MBE in the 1995 honours list.  

When HeartSine is mentioned in any press release, the first appearance 
should always read HeartSine Technologies. Thereafter, referring to the 
company as HeartSine is acceptable.

All product names should follow the correct usage and trademarks 
should be cited in the previous sections.

Press releases making any claims regarding HeartSine products must 
include the standard “About HeartSine” text provided by the company, 
and must be approved by HeartSine prior to release. For approvals,  
please submit the final press release to:

marketing@heartsine.com 

Please allow 48 business hours for approval.

 

Press Releases
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HeartSine’s Authorized Distributor program ensures that the integrity of 
our brand is adhered to across all marketing and promotional materials 
used and/or developed by our Authorized Distributor channel, as well 
as a way to deter unauthorized resellers from unfairly competing with 
our Authorized Distributors by selling below Minimum Advertised Price 
(MAP.)

Authorized Distributor Logo
An Authorized Distributor logo has been developed to enable customers 
to easily identify resellers who are permitted by HeartSine to sell our 
products. The logo is copyrighted by HeartSine, and can only be used by 
the Authorized Distributor with permission from HeartSine. 

Any HeartSine Authorized Distributor may display the Authorized  
Distributor logo as long as the Authorized Distributor is adhering to  
all the terms and conditions outlined in the Authorized Distributor 
Agreement (also known as the Channel Distributor Agreement),  
including the MAP. Upon termination of the agreement, the  
Authorized Distributor must immediately discontinue use of the logo. 

HeartSine strongly encourages any Authorized Distributor to display the 
Authorized Distributor logo on web sites on which HeartSine products 
are offered.

Authorized 
Distributor Program
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Logo Options
Original logo files are provided by HeartSine and should always be used.  

Three versions of the logo are available for use: 

•	Original two-color version (J)

•	Black and white version for use in black and white print ads or  
marketing material only (K)

•	Reverse (white) version for use on dark backgrounds (L)

When using the logo against a background other than white, the 
two-color logo should be used wherever possible. In the cases of very 
dark backgrounds, the reverse white logo should be used. 

AUTHORIZED
DISTRIBUTOR

Authorized 
Distributor Programs
continued

2 color logo

Black and white logo

Reverse (white) logo

 (J)

 (K)

 (L)
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Logo Placement
To ensure prominence of the logo, a minimum clear space must  
surround each side of the logo (M). This space should be clear of any 
words or material.  The minimum clear space around the logo is  
X on all sides, where X is equal to one-third the height of the logo.  
Do not place graphics, type, photographs, or illustrations inside the 
clear space. 

In addition, to ensure legibility the logo should be a minimum height 
of 10 mm for print communication materials and (30) pixels for  
onscreen use (N). 

When using the logo on the same page as the Authorized Distributor’s 
own logo, the Authorized Distributor logo must be clearly subordinate 
in size and placement to the Authorized Distributors logo.

 

x

x

x

x
 (M)

 (N)

10 mm 
30 px

= Clear space
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HeartSine offers a Distributor Portal to provide our Authorized  
Distributors with all the digital and source material needed to market 
HeartSine products. The Distributor Portal is password-protected, and 
provides Authorized Distributors with access to material for their specific 
country and/or region.

The registration/log-in page for the Distributor Portal can be accessed at:

http://heartsine.com/distributors. 

For access to the portal, each user must register and receive approval 
from HeartSine. Approvals may take up to 24 business hours after  
registration.

Distributor 
Portal

1 2  |} H e a r t S i n e



H009-032-309-0

Salvamento,
       Puro e simples

 Leve e compacto 
uma solução 
verdadeiramente 
portátil 

	O mais alto nível de  
proteção contra a entrada de  
poeira/água 

	Menor custo de aquisição devido à  
combinação de eletrodo/bateria com  
quatro anos de vida útil 

	Garantia de 10 anos, a maior do mercado 

Desfibrilador de acesso público  
com instruções de RCP

samaritan®
 PAD 350P

HeartSine samaritan® PAD 500P 

Desfibrilador de acceso público con asistente de RCP

La desfibrilación es fácil, lo difícil es la RCP... 

 
Más allá de que el rescatista sea una persona inexperta o un profesional, los 

lineamientos de AHA/ERC enfatizan la importancia de la RCP y recomiendan la 

intervención rápida de una persona presente que brinde RCP eficaz para reducir 

significativamente la mortalidad por paros cardíacos ocurridos fuera del hospital. 

Ahora HeartSine puede proporcionar un dispositivo que apoya estos lineamientos, 

el samaritan PAD con asistente de RCP modelo 500P de HeartSine.

Señales visuales y auditivas fáciles de entender

Confianza incorporada. El asesor de RCP del samaritan PAD 500P 

utiliza un cardiograma de impedancia (ICG, por sus siglas  

en inglés) para evaluar la eficacia de la RCP y proporciona al  

rescatista retroalimentación sobre sus compresiones.

Fácil de usar. Mensajes visuales y auditivos fáciles de entender  

para guiar al usuario durante todo el proceso.

Siempre listo. El Indicador de Preparación del Sistema parpadea  

para indicar que el sistema completo está en condiciones de servicio 

y listo para ser usado. Además, el DEA realiza automáticamente una 

prueba de comprobación semanal del sistema.

Presione más 

fuerte/No se está 

administrando RCP

Presione más fuerte

Compresiones 

adecuadas
Las señales visuales 

le indican al usuario 

si está administrando 

una RCP eficaz.

Presione más rápido

Presione más lento

Presione más fuerte

Compresiones  

adecuadas

Las señales auditivas le indican 

al usuario si está realizando 

correctamente las compresiones 

torácicas. Los “clics” auditivos ayudan 

al usuario a mantener el ritmo.

Economía real para el mundo real

Dos piezas, una sola fecha de vencimiento. El cartucho Pad-Pak™ 

combina la batería con las almohadillas de electrodos, lo que 

significa que sólo hay una fecha de vencimiento para controlar.

Bajo costo. El cartucho, con una vida útil de cuatro años desde 

la fecha de fabricación, ofrece un ahorro significativo en relación 

con otros desfibriladores que necesitan unidades de batería y 

almohadillas separadas.

Pad-Pak y Pediatric-Pak con 

electrodos pre-colocados.

La inteligencia integrada del 

PAD y el exclusivo Pad-Pak 

pediátrico de HeartSine 

garantizan que las descargas 

tengan el nivel de energía 

adecuado para los niños.

El asistente de RCP se 

desactiva cuando está 

en uso el Pediatric-Pak. 

Compacto en tamaño, grande en capacidad

El más alto nivel de protección contra polvo/humedad. El desfibrilador 

samaritan PAD 500P cuenta con una calificación IP56, que corresponde 

al más alto nivel de protección contra el ingreso de polvo y humedad en 

la industria.

Duradero. El samaritan PAD 500P resiste golpes y vibraciones y cuenta 

con una garantía de diez años que demuestra la confiabilidad de esta 

unidad de alta calidad.

Tecnología avanzada. El samaritan PAD 500P utiliza tecnología de 

electrodos patentada por la compañía, un firmware (memoria fija) 

avanzado y estable, y tecnología bifásica SCOPE™* patentada por la 

compañía (una forma de onda creciente y de baja energía que se ajusta 

automáticamente a las diferencias de impedancia de cada paciente) para 

evaluar el ritmo y recomendar la desfibrilación si resulta necesaria.

Tecnología avanzada 

que responde a las 

demandas de uso 

del mundo real. En 

HeartSine, nuestra 

innovación cambia 

vidas. Y salva vidas.

Tamaño de  
otros DEA

Tamaño del  

samaritan PAD

28-56% 
más compacto

*La tecnología de autocompensación de impulsos SCOPE (Self-Compensating Output Pulse Envelope) hace que el dispositivo se adapte automáticamente a la energía, la pendiente y la curva de pulso del paciente.

samaritan® PAD 500P de HeartSine con asistente de RCP  
Comparado con FRED easy de Schiller

Simple y sencillamente, 
salva vidas

w w w . h e a r t s i n e . c o m

Estados Unidos/Américas 
HeartSine Technologies, Inc. 
121 Friends Lane, Suite 400 
Newtown, PA 18940 
Línea gratuita: (866) 478 7463 
Teléfono: +1 215 860 8100 
Fax: +1 215 860 8192 
info@heartsine.com

Europa/resto del mundo 
HeartSine Technologies, Inc. 
203 Airport Road West 
Belfast, Irlanda del Norte BT3 9ED 
Teléfono: +44 28 90 93 94 00 
Fax: +44 28 90 93 94 01 
info@heartsine.co.uk

Los productos que se describen en este folleto cumplen los requisitos 
aplicables de las Directrices Europeas sobre Dispositivos Médicos.

ADVERTENCIA: La legislación federal de los EE. UU. establece que 
sólo se puede vender este dispositivo a profesionales certificados o a 
terceros que lo compren a pedido de un profesional certificado.

© 2014 HeartSine Technologies, Inc. Todos los derechos reservados.  
H009-014-150-0 

0120

samaritan® PAD 500P de HeartSine FRED easy de Schiller 

4 Asistente de RCP basado en cardiograma de impedancia ✖ No tiene asistente de RCP

4 Compacto, portátil, liviano (2,4 lb/1,1 kg) ✖ Más grande, más pesado (3,3 lb/1,5 kg)

4
La más alta protección contra el ingreso de polvo y humedad en la  
industria (IP56) ✖ Menor calificación de resistencia al agua (IPX4)

4 Batería y electrodos integrados ✖ Batería y electrodos separados

4 Electrodos con 4 años de vida útil ✖ Electrodos con 2 años de vida útil

4
Una sola fecha de vencimiento que controlar y una sola pieza que reemplazar 
después de la fecha de vencimiento ✖

Dos fechas de vencimiento que controlar y dos piezas que reemplazar 
después de la fecha de vencimiento

4
Tiempo de carga generalmente de 150J  
en < 8 segundos y 200J en < 12 segundos ✖ Tiempo de carga < 25 segundos 

4 Garantía de 10 años ✖ Garantía de 5 años

4 90 minutos de tiempo de registro de ECG ✖ 30 minutos de tiempo de registro de ECG

4 Protocolo de baja energía creciente (SCOPE) ✖ Forma de onda de descarga de energía cinética

4 Rango de impedancia operativa de 25 a 230 ohms ✖ Rango de impedancia operativa de 30 a 175 ohms

4 Metrónomo audible y visible para indicación de ritmo de RCP ✖ Metrónomo audible opcional (extra)

4 Estuche de transporte incluido ✖ No incluye estuche de transporte

4
Indicaciones auditivas y visuales para facilitar el uso en ambientes 
ruidosos 4

Indicaciones auditivas y visuales para facilitar el uso en ambientes 
ruidosos

4 Autorrevisión automática 4 Autorrevisión automática

4 Apto para uso pediátrico 4 Apto para uso pediátrico

4
Actualizable en campo según los lineamientos más recientes de  
AHA/ERC 4

Actualizable en campo según los lineamientos más recientes de  
AHA/ERC

4 Menor costo de propiedad, adquisición y operación

Integrated 
battery and 
electrodes

Product Documentation
HeartSine makes its product documentation available in English to  
Authorized Distributors in two ways: 

•	As printed material—which can be ordered through your sales  
channel for a small fee—that contains an Authorized Distributor  
box in which a stamp or sticker can be placed

•	As digital files, available as a low-res web file, high-res desktop 
printer file and high-res print-ready file, that contains an Authorized 
Distributor box in which the distributor’s logo can be placed

For distributors who need localized documents with translated  
content, HeartSine will provide Adobe InDesign files upon request.  
The text may be replaced with text that has been translated directly 
from the original material to another language. The translation should 
be a direct translation of the original content; without changing the 
exact meaning and context.

Alternatively, HeartSine can provide print-ready translated documents  
(using translated content provided by the distributor, or obtaining the  
translated document from the company’s translation provider) for a 
small fee that is based upon the services provided. 
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Photography
HeartSine makes a variety of photographs and illustrations available to  
Authorized Distributors for use in web sites and promotional material  
featuring HeartSine products. This material includes: product photos, 
photos of the product in use, and line drawings illustrating the steps to 
use an AED. 

Only HeartSine provided product photographs and illustrations may  
 be used in web sites, digital material and printed material. Any other  
product photographs must be approved by HeartSine before use.

The product photographs used should be of the most current product, 
and should be of the exact product sold by the distributor. Since the 
faceplates on the same product models differ according to regions, 
distributors should use only those product photos provided in their 
distributor portal.

Distributor 
Portal
continued
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Web sites owned and operated by HeartSine Authorized Distributors 
should have a look and feel unique to the Authorized Distributor. The 
web site should not seek to copy or mimic the HeartSine brand so that 
visitors to the site may mistake the site for a HeartSine-owned site. 

All HeartSine products and logos used on an Authorized Distributor 
web site must be current and adhere to the guidelines outlined in this 
document.

HeartSine retains the right to use all HeartSine domains  
(www.heartsine.xxx). The HeartSine domain name should never be  
used by any Authorized Distributor. 

 

www.heartsine.xxx
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www.heartsine.com
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Lifesaving, Pure and Simple

U.S./Americas
HeartSine Technologies, Inc. 
121 Friends Lane, Suite 400 
Newtown, PA 18940 
Toll Free: (866) 478 7463 
Tel: +1 215 860 8100 
Fax: +1 215 860 8192 
info@heartsine.com

Europe/Rest of the World
HeartSine Technologies, Inc. 
203 Airport Road West 
Belfast, Northern Ireland  
BT3 9ED 
Tel: +44 28 90 93 94 00 
Fax: +44 28 90 93 94 01 
info@heartsine.com
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